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A MESSAGE FROM OUR
CHAIRMAN AND CHIEF
EXECUTIVE OFFICER

GM Team:

Maintaining General Motors’ integrity is critical to achieving our vision of a world with
zero crashes, zero emissions, and zero congestion.

The General Motors Code of Conduct, Winning with Integrity, is our commitment to each
other and to the company to conduct business openly, ethically, and honestly. As unrelenting
change disrupts our world and our industry, the Code’s principles and policies reinforce the
need to live our behaviors and values every day. It is our global compass for winning the right
way in everything we do, even when it is difficult.

The Code of Conduct includes our We Are General Motors brand promise, our seven core GM
behaviors,and our values. In 2018, we added Seek Truth to our existing values around Customers,
Excellence, and Relationships. Seek Truth means we use facts and data as a foundation for
respectful dialogue that ultimately leads to better, smarter decisions for the business and for

our customers.

Winning with Integrity begins with each of us. It is our responsibility to elevate workplace or
product safety concerns, any type of workplace harassment, or other conduct that is not consistent
with our Code and values. We offer various ways for you to confidentially share your concerns, and
we do not tolerate any form of retaliation when a report is made in good faith.

The senior leadership team and | urge you to learn and live the General Motors Code of Conduct.
Together, we have a rare opportunity to transform our world and our company, but if we win
without integrity, then we do not win.

Thank you for your dedication to bringing our vision and values to life. Together, as one team,
we are building a safer, better,and more sustainable future for our customers and for society.

mtb

Chairman and Chief Executive Officer
General Motors

January 1,2019

WINNING WITH INTEGRITY / A Message From Our Chairman and Chief Executive Officer
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SPEAK UP FOR SAFETY

SAFETY.IT’S PERSONAL. OWN IT.

Everything we do is guided by one unwavering objective: to do what’s best for our
customers. Appreciating them and working each day to earn their loyalty is what
drives us to make better and safer cars, trucks, and crossovers.

Safety and quality form the foundation on which our business is built. Our customers
rely on our vehicles and technologies to safely and reliably transport them and their
families on life’s journeys.

As part of our commitment to put customers at the center of everything we do,
we also make workplace safety a foundational commitment —never compromised.
At GM, safety is owned by every person at every site globally, including employees,
visitors, contractors, and our third parties.

We live values that return people home safely. Every person. Every site. Every day.
That includes using our local reporting processes, like the Employee Safety Concern
Process when there is a workplace safety concern, or Speak Up for Safety, if you

have a vehicle safety concern or if you don’t believe a workplace safety issue is being
addressed by existing local reporting processes. We encourage you to Speak Up for Safety,
whether it’s an issue of concern at work or on the road. You can do so confidently because
we do not tolerate retaliation against persons who voice a concern in good faith.

Together we build a better GM by living our values and owning the safety of our customers
and coworkers every day, in every decision.
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We Are General Motors

WE ARE COMMITTED TO SAFETY IN EVERYTHING WE DO

WE EARN CUSTOMERS FOR LIFE

WE BUILD BRANDS THAT INSPIRE PASSION AND LOYALTY

WE TRANSLATE BREAKTHROUGH TECHNOLOGIES INTO VEHICLES AND EXPERIENCES THAT PEOPLE LOVE

WE CREATE SUSTAINABLE SOLUTIONS THAT IMPROVE THE COMMUNITIES IN WHICH WE LIVE AND WORK

OUR VALUES

Customers Excellence Relationships Seek Truth

We put the customer at the We act with integrity. We are driven Our success depends on our We pursue facts, respectfully
center of everything we do.We by ingenuity and innovation. We relationships inside and outside challenge assumptions, and
listen intently to our customers’ have the courage to do and say the company.We encourage clearly define objectives.

needs. Each interaction matters. what'’s difficult. Each of us takes diverse thinking and collaboration When we disagree, we provide
Safety and quality are foundational accountability for results, drives for from the world to create great additional context and consider
commitments, never compromised. continued efficiencies and has the customer experiences. multiple perspectives.

tenacity to win.
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How We Behave

OUR RESPONSIBILITY

Think Customer

| consider the
customers’ needs
in everything | do.

OUR BUSINESS

% Y b
‘®'

Innovate Now

| see things not
as they are but
as they could be.

Look Ahead

| make decisions now
with the long-term
view in mind and |
anticipate what
lies ahead.

-
-
\
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One Team Be Bold

| collaborate cross-

functionally to exchange feedback
achieve enterprise- and boldly share ideas
wide results. without fear.

| respectfully speak up,

It’s On Me

| take accountability for

safety and my
own actions,

behaviors and results.

Crashes
Emissions

Congestion

2
-

Win With Integrity

| have a relentless

desire to win and
do it with
integrity.

OUR WORLD
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WE FOLLOW
OUR CODE

We strive to do business the right way and win with integrity.
Our Code is an important expression of our values and helps us
make decisions that win our customers’ loyalty, trust, and respect.
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WHAT IS OUR CODE?

GM'’s Code of Conduct is a statement of our
shared values that helps us operate openly,
honestly, and ethically. Our Code is the
cornerstone of our compliance program
and guides us to win in business with
integrity. Though it doesn’t offer an answer
for every situation, it provides the resources
you need to make ethical decisions. Refer to
it often in your work, use good judgment,
and always seek guidance if you need
additional assistance.

WHO DOES IT APPLY TO?

Our Code applies to everyone in our
company, at every level, including

A third party is anyone who does business
with GM, including:

« Suppliers « Dealers
 Consultants « Independent

. Agents contractors

. Sales « Contract workers

Customers

representatives

WHAT DOES IT MEAN TO
BE ACCOUNTABLE?

We're each personally responsible for
operating with high performance and
high integrity. We own accountability at
a personal level. This means:

: « Doing what we say we will do.
employees, supervisors, board members,

and subsidiaries GM controls. We expect
our third parties, including suppliers, to
act in a way that is consistent with the
principles and values of our Code when « Demonstrating performance-based
conducting business with GM. We expect behavior by proactively seeking to
employees working with our third parties resolve problems.

to hold them accountable. - Demonstrating accountability by

aligning performance-based behavior
around GM'’s priorities.

« Demonstrating accountability by
supporting each other’s work by being
transparent, honest, and direct.

ABOUT OUR CODE

As a global company, there may be

limited circumstances where local law or
other legal requirements differ from the
standards set forth in our Code. We comply

Taking personal responsibility for our actions is critical to the success of our
company. People trust us to deliver on our promise to do business ethically
and design, build, and sell safe, high-quality vehicles. Our employees and

o o . . with applicable local laws and our Code. If A A 4
visitors to our facilities expect us to operate in a safe environment that allows you become aware of a conflict between :A “

them to return home safely. We live our values and do what’s right for each our Code and other legal requirements, o
other, our customers, and the communities where we work around the globe. please contact Legal Staff. It’s On Me

| take accountability for
safety and my own actions,
behaviors and results.
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WHAT DOES IT MEAN TO
BE ACCOUNTABLE? CONTINUED

Employees who violate the law, our Code,
or our policies may be subject to disciplinary
action, up to and including termination.
Know that certain violations may have
additional consequences, such as fines,
criminal prosecution, and jail time.

We expect everyone to do their part to
protect our reputation, our company,

and our customers.

OUR RESPONSIBILITIES

As members of the GM team, we count
on each other to build on our tradition
of excellence and live the values that
drive our company.

Do your part:

] Review our Code. Consult our Code
F!I often in your work. Use it to help

make ethical decisions. If you need

more information about a specific

policy, review our detailed policies

throughout the Code.

Act ethically. Always use good
\J judgment and comply with the

law, our Code, and our policies.
Honor our commitment to high
integrity in everything you do.
Listen and respond to the
concerns of customers, coworkers,
dealers, and suppliers.

=
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Be Bold. Share questions, concerns,
and ideas. Whenever you have
questions or need advice, contact
your supervisor or seek guidance
from another internal resource.
Take action and report suspected
violations of the law, our Code,
and our policies. Provide feedback
on problem areas and suggest
ways we can improve.

Cooperate fully. Ensure misconduct
allegations are referred to the
appropriate source and respond
promptly to any requests you
receive as part of a misconduct
investigation by providing
complete and accurate information.

Understand the rules. Laws are
complex and can change. Know
the rules that apply to your work
SO you can address issues that
arise and recognize when to get
advice. If you ever need assistance
with a legal issue that may affect
your job, contact Legal Staff.

If you have a vehicle safety concern or
a workplace safety issue, use the
Awareline, Speak Up for Safety, or the
Employee Safety Concern Process to
report your concern.You can do so
confidently because we do not tolerate
retaliation against persons who voice
a concern in good faith.

SUPERVISORS’ RESPONSIBILITIES

As a supervisor, you have a special
obligation to demonstrate high
performance with high integrity. It’s

not enough for you to act with integrity
yourself; you have a responsibility to

know our Code, escalate issues appropriately,
and inspire others to follow your lead.

We expect you to:

Be Bold. Respectfully speak
@ up, exchange feedback, and
boldly share ideas without fear.

Be a role model. Set a good
g example for your team and

demonstrate our values

through your words and actions.

Build an ethical culture. Encourage
5 employees to review our Code

and help them understand

their responsibilities.

SIS Listen and offer guidance.
=>Q Be available and listen when
employees come to you with
questions or concerns. Discuss
issues with them and assist
them in making ethical decisions.

Speak up. If you suspect behavior

(ﬂg,[i}] that is unethical or violates the
law, our Code, or our policies,
report it immediately.

WINNING WITH INTEGRITY / We Follow Our Code

Don’t permit retaliation.
‘L l Take action to prevent retaliation
against any employee who reports a
safety concern or violation of the law,
our Code, or our policies in good faith.

Get advice. If you learn of or
L_’EJ encounter a situation where

you’re unsure of the proper

course of action, seek quidance.

WHICH WAY?

— I told my employees we must make our
numbers this quarter.| made sure to let them
know I don’t care how they do it, as long as
they meet our target. After all, when we hit our
numbers, we all win. Did | send the right message?

—No.Though encouraging your team to reach
a company goal is important, and working
together builds a sense of unity, we need to do so
with integrity. You should send the message that
we achieve our numbers the right way, by living
our values and following the law, our Code, and
our policies.
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MAKING GOOD DECISIONS

Sometimes we face difficult situations where the right choice isn’t clear. Stay alert to warning signs. If you hear

That’s when our commitment to winning with integrity matters most. comments like these, take a step back
and reevaluate the situation:

Decision-Making Model
When you face an ethical dilemma, ask yourself: “Don’t worry about it.
Who’s going to know?”

Does it Do you believe s itin the best
feel right? it's consistent interest of “Our competition does it,
with our Code, our customers, so it must be okay.
our valu €5, . coworke IS, “We need to do whatever it takes.”
and our policies? company,and
the commun ity.? “That’s how they do business here.”
“We’ve always done it this way and
Would you be If it were made no one has been disciplined.”
willing to be public, would
held accountable you still feel
for your actions? okay about it?
2,
a

« : Win With Integri
Yes Ifyou answered“yes” to all of these questions, then grity
| have a relentless

the decision to move forward is probably okay. desire to win and do

: : it with integrity.
Not Askyour supervisor or another internal resource o

Sure for guidance.

No Ifyouanswered “no”to any of these questions,
stop and seek help. The action could have
Serious consequences.
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SPEAK UP!-BE BOLD

Have the courage to say and do what is
difficult. Take action when you believe

the law, our Code, or our policies may have
been violated or are about to be violated.
Raising problems before they become
bigger issues is essential to operating
with integrity and ensuring safe vehicles,
products, and workplaces.

HOW TO MAKE A REPORT
There are many ways to speak up:

Let your supervisor know. Share your

concern with your supervisor first, if possible.

Often he or she will be able to offer guidance
and answer any questions.

Report it to another internal resource.
If you're not comfortable discussing the
situation with your supervisor, you can
go to another supervisor or any of the
following resources:

« Local leadership

 Local HR/Labor Representative

e The Global Ethics and
Compliance Center

 Legal Staff
« Awareline

Contact the Awareline.

The Awareline is another E ¥ E
resource through which

we can all raise concerns. i
It’s operated by an -1
independent third party ﬂ:t
and is available 24/7, .

from any location
around the globe.

Online:
https://gmweb.gm.com/HR/Security/
Pages/Awareline.aspx

Email: gmawareline@navexglobal.com

You may report your concern anonymously,
where permitted by law. We will exercise
discretion to avoid disclosing the sources
of information we receive and try to keep
information confidential. Any concern
raised will be taken seriously, investigated,
and responded to appropriately.

Speak Up for Safety. Safety concerns or
suggestions about how to improve the
safety of our vehicles or workplace can
be shared through our Speak Up for
Safety program.

Online:
http://www.speakupforsafety.gm.com

Download the Mobile App

Email: gmsufs@navexglobal.com

-
-
-

Be Bold

| respectfully speak up,
exchange feedback
and boldly share ideas
without fear.

For additional information about Speak Up
for Safety, please refer to the Safety section.

Employee Safety Concern Process —

The Employee Safety Concern Process
exists at every General Motors site globally.
Employees and others are encouraged

to take immediate action if you see a
workplace safety concern, and fix the issue
if you can do so safely. If you cannot fix
the issue, report it to security, facilities,

or your manager. If you can fix the issue,
but suspect it may be a recurring safety
concern,you can use the Employee Safety
Concern Process. We may also raise safety
concerns, at any time, using Speak Up

for Safety.

Because of legal requirements in Europe,
the policies governing the Speak Up for
Safety and Awareline programs in Europe
are different from other countries.
Employees in Europe should visit the
European program webpages for more
information about how and when to
make a report.

AFTER A REPORT IS RECEIVED

Reports of suspected misconduct will be
appropriately investigated and treated con-
fidentially to the extent possible in light of
GM'’s need to conduct an investigation and
follow up on any concerns. You should not
conduct your own investigation.

WINNING WITH INTEGRITY / We Follow Our Code

Investigations often involve complex
legal issues, and acting on your own
may compromise an investigation and
negatively affect both you and the
company. If you provide your name and
contact information, it is likely you will
be contacted directly by the assigned
investigator. If you provide contact
information, you may also receive feedback
on the investigation results directly from
a company representative on a case-by-
case basis.

WE NEVER TOLERATE RETALIATION

We are committed to maintaining a
culture where employees feel comfortable
raising concerns, which is why we never
tolerate retaliation against anyone for
raising a concern in good faith. If you

feel you have been retaliated against

or suspect retaliation against someone
else, report it through one of the internal
channels referenced in this section. We will
investigate the matter and take corrective
action. Anyone found to have engaged in
retaliation will be subject to disciplinary
action, up to and including termination.

And, though we prefer that employees
raise concerns internally, we comply with
laws that prohibit retaliation, for example,
for raising concerns or complaints to
government officials or through courts.

NAVIGATE OUR POLICIES

Speak Up Policy
(Non-Retaliation)


http://www.speakupforsafety.gm.com
http://www.speakupforsafety.gm.com 
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WE CARE ABOUT
OTHERS, WE PUT
SAFETY FIRST

People drive our business, which is why we're dedicated to
putting safety first and to treating everyone inside and
outside our company with dignity and respect.
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VEHICLE SAFETY WE KEEP OUR WORKPLACE SAFE BY:

Everyone at GM has a personal responsibility
for vehicle safety. We are each expected

to maintain the highest standards and to
put the safety of our customers first —
without exception.

Acting with high performance and
high integrity.

Knowing how to recognize potential
workplace risks and reporting any

As a company, we strive to always produce
safety concerns.

safe vehicles for our customers and
understand that to do so, we must maintain
an active dialogue about safety. Do your
part by identifying, reporting, and escalating
safety issues that you learn of or suspect

so that we can strengthen our approach

to vehicle safety. @:} Ensuring that everybody on our team

Following the law, safety procedures,
our Code, and our policies.

is properly trained to perform their job.

SAFETY IN OUR WORKPLACE Offering feedback to colleagues if

they are not working safely and
accepting feedback when offered.

We want to provide a safe work environment
for everyone at GM, including employees,
contractors, and visitors. We take our
commitment to ensuring a safe and

healthy workplace seriously and believe

it's everyone’s responsibility.

Reporting safety concerns.

@ Being proactive and finding ways
to make our workplace safer.

@ Valuing the safety of our coworkers
and customers as we would our

@ @ own families.
Serving as a constructive example
for others to follow.

We encourage you to continue to
live our values outside of work.

SAFETY

We all want a safe and healthy workplace, just like our customers want
safe, high-quality vehicles. We consider safety to be the driving force
behind everything we do as a company. Quality and safety are
foundational commitments, never compromised.
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SPEAK UP FOR SAFETY

We recognize that maintaining a culture
where everyone at GM feels comfortable
sharing their ideas and concerns is
essential to ensure that we put safe cars
on the road for our customers and provide
a safe working environment for our
employees. When you have a vehicle

or workplace safety concern, speak up
about it —either openly or confidentially.
You can do so confidently because we do
not tolerate retaliation against persons
who voice a concern in good faith.

Speak Up for Safety offers one option for

hourly and salaried employees, contract
workers, and suppliers working on behalf
of GM to report vehicle or workplace
safety concerns and make suggestions

to improve safety.

HOW CAN | SPEAK UP FOR SAFETY?

You can share safety concerns or
suggestions anytime by reporting them
through any of the following avenues:

Online:

T http://www.speakupforsafety.gm.com

E Download the Mobile App

@ Email:
gmsufs@navexglobal.com

-
-
~

Be Bold

| respectfully speak up,
exchange feedback
and boldly share ideas
without fear.

While you may make a report anonymously
where permitted by law, you’re encouraged
to identify yourself to allow for follow-up or
recognition, if appropriate. Once a concern is
raised, the Global Vehicle Safety and/or Global
Safety and Industrial Hygiene teams will
review the issue and take appropriate action.

Employees and others are encouraged to
take immediate action if you see a workplace
safety concern, and fix the issue if you can do
so safely. If you cannot fix the issue, report

it to security, facilities, or your manager. If
you can fix the issue, but suspect it may be

a recurring safety concern, you can use the
Employee Safety Concern Process. We may
also raise safety concerns, at any time, using
Speak Up for Safety.

Remember that we never tolerate retaliation
against anyone who raises a safety or

other misconduct concern in good faith.

If you suspect that you or someone else is
experiencing retaliation for raising an issue,

report it.

DRUGS AND ALCOHOL

Working under the influence of drugs or
alcohol can create a safety hazard and affect
your judgment.That’s why we prohibit
employees from working under the influence
of these substances. Medication prescribed
to you by a doctor can also affect your ability
to do your job safely. Check with your doctor
about any impact your prescription might
have on your ability to perform your job
safely,and communicate any concerns to
your supervisor.

WINNING WITH INTEGRITY / We Care About Others, We Put Safety First

WHICH WAY?

—I noticed a potential safety hazard, but it’s
relatively minor. Because we have to meet a
deadline for an important project and reporting
the hazard would cause a delay, is it okay if | wait
until after we finish the project to make a report?

—No. Safety issues should always be reported
right away, even if doing so can delay a project.

NAVIGATE OUR POLICIES

Speak Up Policy
(Non-Retaliation)



http://www.speakupforsafety.gm.com
mailto:gmsufs%40navexglobal.com?subject=
http://www.speakupforsafety.gm.com
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BEHAVIORS AND VALUES

With so many changes transforming the
global automotive industry, from urban
mobility and ride sharing, to connectivity,
autonomous vehicles, electrification, and
other advanced propulsion technologies,

it’s important that we maintain a consistent
understanding within GM of who we are
and why we are here.

« We put customers at the center of
everything we do.

« We never compromise on quality
and safety.

«  We comply with applicable privacy
laws and integrate our Privacy
Principles into business activities.

« We understand the importance of
cybersecurity in protecting customers,
their data, and our company and
incorporate security by design
throughout all phases of product
and service development.

« Wedrive excellence, safety, and
integrity into everything we do
as we realize the full promise of
autonomous vehicles.

NEW TECHNOLOGIES D)
AND MOBILITY SOLUTIONS -

Across the industry and.around the worlc!,.soaal an'd.technologlcal | see things not as
changes are transforming personal mobility. Our vision is a world they are but as they
with zero crashes, zero emissions, zero congestion. could be.

Innovate Now
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MAINTAINING
INFORMATION SECURITY

As we develop and offer products and
services, we understand the role of
cybersecurity in protecting our customers,
their data, and our company.

At GM:

« We implement cybersecurity by
design as an integral part of all
phases of the design and
development process.

« We focus on our customers and
their data, so our products are
safe and secure.

« BeBold and speak up if we see an
actual or potential cybersecurity issue.

« We engage our internal cybersecurity
experts as appropriate so we
understand and follow security
development practices.

NAVIGATE OUR POLICIES
Cybersecurity Policy

Think Customer

CYBERSECU RlTY | consider the

. customers’needs in
It is important that our products are safe for our customers, everything | do.

protect their data, and are designed with security in mind.
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PROTECTING PERSONAL INFORMATION

We follow globally recognized privacy
principles and strive to implement
reasonable and appropriate practices

in our collection, use, and sharing of
personal information about individuals.

&

These principles and practices ensure that:

« Personal information can be used
to support legitimate business
purposes only.

« Privacy by design is incorporated
into the development processes
for products and services.

-

NAVIGATE OUR POLICIES
Global Privacy Policy

Privacy Principles

PRIVACY

We are committed to respecting the privacy of individuals,
including employees and customers.
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ENSURING EQUAL OPPORTUNITY

We are committed to fostering an accepting
and inclusive work environment. We base
employment decisions regarding qualified
applicants or employees only on relevant
considerations, such as the individual’s
qualifications and abilities and never on the
basis of age, race, color, sex, religion, national

COMMITMENT TO DIVERSITY

Diversity and inclusion are strengths.

We respect what each individual brings

to our team, including background, edu-
cation, gender, race, ethnicity, working and
thinking styles, sexual orientation, gender
identity and/or expression, veteran status,
religious background, age, generation,

disability, cultural expertise, and technical
skill. We believe our ability to meet the
needs and expectations of an increasingly
diverse and global customer base is tied
closely to diversity and inclusiveness.

origin, disability, sexual orientation, gender
identity or expression, status as a disabled
veteran, status as a Vietham era veteran,
other covered veteran status, or any other
characteristic protected by applicable law.

b

¥
!

-

To this end, we are focused on:

« Finding and developing the best
and brightest talent from around
the world.

NAVIGATE OUR POLICIES

Equal Employment
Opportunity Policy

-
- pEN

- Capitalizing on new and
emerging markets.

h Policy Regarding
: . : Employment of Individuals
« Leveraging the different traits with Disabilities

and attributes in our workforce.

WHICH WAY? %r

-l applied for a position with another team
but learned it was offered to a less-qualified One Team
person. | think the reason was because the hiring
manager knew that | am a disabled veteran.
What should | do?

| collaborate cross-
functionally to
achieve enterprise-
wide results.

DIVERSITY AND INCLUSION

We're proud of our diverse team and we value the unique talents,
experiences, and perspectives each of us bring to GM. We work hard
every day to create an inclusive workplace where diverse views are valued.

—We require that employment decisions be
based on objective criteria, regardless of an
individual’s status as a disabled veteran. If you
suspect you were discriminated against, speak up.
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MAINTAINING A
RESPECTFUL WORKPLACE

We appreciate the contributions of every member of our team and maintain a
workplace where employees are treated with dignity and respect. We protect
against unlawful discrimination or any behavior that creates an offensive,
hostile, or intimidating work environment. We work to create a positive
workplace where employees are able to do their jobs without fear of
harassment or discrimination and we never tolerate retaliation against
employees who report this activity in good faith.

WINNING WITH INTEGRITY / We Care About Others, We Put Safety First

A POSITIVE WORKPLACE
v

Keep our workplace free from harassment
and discrimination. Speak up if you see or

suspect it. One Team

| collaborate cross-
functionally to
achieve enterprise-
wide results.

WHICH WAY?

— A supervisor has been making offensive
and inappropriate jokes at work. 'm afraid I'll
lose my job if | report the situation to my
supervisor. Should | stay silent?

NAVIGATE OUR POLICIES
Anti-harassment Policy

—No. You should speak up about the matter
to another internal resource.
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A SECURE WORKPLACE

As a company, we work to provide a safe and secure workplace to our employees. We do not
tolerate any threat, direct or implied or physical conduct by any person that results in harm
to people or property. We also do not tolerate conduct that harasses, disrupts, or interferes
with another person’s work performance or that creates an intimidating, offensive, or hostile
environment. If you witness or suspect a hostile work environment, Be Bold and speak up.
We are committed to maintaining a culture where employees feel comfortable raising
concerns, which is why we never tolerate retaliation against anyone for raising a concern in
good faith.

WORKPLACE VIOLENCE

Everyone deserves to work in a safe and secure workplace.
That’s why we maintain a workplace free of intimidation,
threats, or acts of violence.
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DIGNITY AND RESPECT

As a company, we work to protect the rights
of everyone working for and with GM. WHICH WAY?

, .
That’s why we: —1saw a news article that says a contractor my

coworker is considering for an upcoming project

« Pay fair wages. : :
has been known to use child labor.I’'m not involved

» Support the rights of all workers, in the decision, so is it my place to say anything?
including women, to work free
from discrimination and —Yes. Selecting a partner that has a history of
unequal treatment. engaging in human rights abuses is against GM’s

values and could put our company at risk. You

should tell your coworker or another appropriate

« Have meaningful grievance internal resource what you know about the
mechanisms in place. contractor to help inform GM'’s decision.

« Value diversity and inclusion.

« Have a strong anti-retaliation policy.

HOLDING THIRD
PARTIES ACCOUNTABLE

We are careful to select third parties who
are committed to treating all workers with
dignity and respect. If your work involves
selecting or managing third parties,
practice due diligence. Make sure they
comply with our Code and the law and that
they honor our commitment to respecting
fundamental rights. Be vigilant. Hold them ""’
accountable and monitor their activities. If A A A
you suspect behavior that fails to meet our

H U I\/\A N R | G |—| TS Code, you should notify your supervisor or It’'s On Me

report it to the internal resources referenced | take accountability for

We respect the human rights and dignity of people throughout our operations in our Code. We respond appropriately safety and my own actions,
when we become aware of violations, up to behaviors and results.

and global supply chain. We comply and expect our suppliers to comply with: and including termination of contract.

laws that promote safe working conditions and individual security; laws

prohibiting forced labor; the employment of underage children; human

trafficking; and laws that ensure freedom of association and the right to
engage in collective bargaining.

NAVIGATE OUR POLICIES
Human Rights Policy

If you witness or suspect a violation of
human rights, speak up.
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ENVIRONMENTAL PROTECTION
AND SUSTAINABILITY

As part of our commitment to environmental stewardship, we support
environmentally friendly and sustainable business practices and work
to reduce our carbon footprint. We integrate responsible environmental

practices into our business decisions and are dedicated to increasing
efficiency throughout our company.

WINNING WITH INTEGRITY / We Care About Others, We Put Safety First

GM GLOBAL ENVIRONMENTAL POLICY

General Motors Company is proud of its
long-standing commitment to protect
human health and the environment.

As a responsible corporate citizen, we

WHICH WAY?

—| recently learned that one of our new vehicles

continually assess the environmental has a design flaw that may cause it to leak fluids
impacts of our activities, products, that can harm the environment. What should | do?
and services as a basis for our Global

Environmental Policy and are committed —Whenever you learn of or suspect a flaw that
to reducing or eliminating wherever could have a negative impact on the environment
practicable these impacts through the or on human health, speak up.

establishment of appropriate objectives
and targets. The Global Environmental
Policy establishes a globally consistent
standard intended to protect the

environment by establishing sound BRI ¢ 2l report activity

design, engineering, manufacturing, that you believe could harm the
and distribution practices that support environment or pose a danger

compliance while minimizing negative to human health.
environmental impacts.

The foundation of the Global Environmental
Policy was established from GM’s guiding
environmental commitments. These
commitments focus on preserving the
environment by reducing waste and
pollutants, conserving energy and water,
while obeying environmental regulations Global Substance
and policies. The commitments were of Concern Policy
intended to serve as a guide for all GM

employees worldwide, encouraging

environmental consciousness in both daily

conduct and in the planning of future

products and programs.

NAVIGATE OUR POLICIES
Global Environmental Policy
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WE DO
WHAT’S RIGHT

I,.-.:' [Iﬂrﬁ b We work with integrity, honesty, and high performance

every day. We follow the law and avoid conflicts of
interest. Our reputation depends on it.
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ANTI-CORRUPTION, ANTI-BRIBERY

Corruption can harm communities, cause damage to our reputation,
and disrupt markets. That’s why we’re committed to winning customers
and business based on the merit of our products and never because of
bribery or other illegal activity.

WINNING WITH INTEGRITY / We Do What's Right

RECOGNIZING AND
AVOIDING BRIBERY

Bribery involves exchanging or offering
something of value (referred to in our
policies as a “gift”) to improperly
influence a business decision or obtain
a business advantage. Bribes can take
many forms and include things like
giving cash, gift cards, entertainment,
inappropriate discounts, hiring a family
member or a friend of someone you
seek to influence, or even making certain
charitable contributions.

Anti-bribery laws prohibit anyone,
including government officials and
private individuals, from offering,
accepting, receiving, or giving bribes.

In some countries, facilitation payments
are a common business practice, but
under our Code, these are prohibited
too. Violating these laws or our Code can
have serious consequences for you and
our company, including damage to our
reputation, fines, and jail time. Follow
the law, our Code, and our policies,

and avoid activities that even suggest
something improper.

2,
o

Win With Integrity

| have a relentless
desire to win and do
it with integrity.




Contents Resources

We each have a responsibility to:

Maintain ethical relationships with third
parties. Practice due diligence and treat
third parties fairly. Never offer or
exchange anything with a third party
that could appear to have been offered to
obtain a business advantage. Understand
that we may be held liable for acts of
bribery committed by third parties, so

if you are aware that a third party is or
may be engaging in unethical or illegal
activities, do not participate and alert
Legal Staff to the unethical or illegal
conduct. Never ignore warning signs
that a third party may be engaging in
illegal or unethical activities.

Exercise special care when doing business
or interacting with the government or
third parties that will interact with the
government on GM’s behalf. Government
officials not only include elected and
appointed officials, but also anyone who

works for a government agency or a state-

owned or controlled entity. Pay attention
to warning signs. Strict rules apply when
working with the government, so be
careful not to provide anything of value

to a government official without checking

and following our policies. This includes

even small payments, such as “facilitation”

or “grease” payments.

Keep accurate records. Record transactions

promptly and honestly in accordance
with our internal controls. Follow our
policies and keep accurate records of
every business transaction.

SPECIAL CONSIDERATIONS

Certain aspects of our business can pose
an increased risk when they involve
government officials. Be careful and make
sure you understand our policies when

engaging in any of the following activities:

e Fleet sales.

=g s sl
@ Test drives or loans of vehicles.
OJ:?( Vehicle discounts.
o

Media/marketing events.

entities or officials.

@ Interactions with government

WINNING WITH INTEGRITY / We Do What's Right

WHICH WAY?

-1 know someone who works for a foreign
government agency. He asked if | would be willing
to hire his daughter as an intern for the summer.
He implied that offering her the position might
help GM win contracts in the future with his
agency.Would it be okay if | offered her a position
or recommended her to another department
for a position?

—No. Offering the official’s daughter a position
or ensuring she receives special consideration in
the hiring process could be considered a form of
bribery and may violate anti-bribery laws. Even if
it wouldn’t violate the law, it would still violate
our policies. You should report the offer to
Legal Staff.

NAVIGATE OUR POLICIES
Global Integrity Policy

A A 4
NG

It’s On Me

| take accountability for
safety and my own actions,
behaviors and results.
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RESPONSIBLE GIVING
AND RECEIVING

We never accept or provide anything of
value (a “gift”) that may create a conflict
of interest or suggest something
improper. Inappropriate gifts include
those that create an obligation, are in
the form of cash, or appear to be lavish
or extravagant.

Know the difference between what’s
acceptable and what’s not. Never solicit
gifts or favors and refuse any gift that
doesn’t comply with the law, our Code,
or our policies.

GIFTS — GENERAL PRINCIPLES

Gifts are acceptable if they are:

 Related to GM’s legitimate
business goals.

« Not designed or perceived to
influence the performance of
work duties.

« Reasonable in value and appropriate
to the occasion — not lavish.

« Infrequent or occasional.
« Not cash or cash equivalents

GIFTS, ENTERTAINMENT, (e.9. gift cards).
A N D H O S P | TA LlTY :ir;i:lt[;;ci;anr]csepjv::zll applicable

_ ) o . ) o laws and with the policies of
While accepting or providing gifts, entertainment, and hospitality the recipient’s employer.
can strengthen business relationships, it can also create conflicts

of interest. We protect our reputation by ensuring that gifts

are legal, appropriate, and reasonable.
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APPROVAL THRESHOLDS - U.S. AND
NON-U.S. GOVERNMENT OFFICIALS

U.S. GOVERNMENT OFFICIALS

A U.S.government official means any
elected or appointed official or any
employee of the legislative, executive,

or judicial branches of the U.S. federal
government or a state or local government.

U.S. government officials may be subject to
ethics codes and laws that strictly regulate
what they can accept from you and private
companies like GM.We are required to seek
written approval from the GM North
America (NA) Regional Compliance Officer or
designee specified in writing, before offering
or providing anything of value

to a U.S.government official, unless all

of the following conditions are satisfied:

The item is worth less than $10 USD.

It is permissible under applicable law,
regulations, rules, and ethics policies.

It is done infrequently.

It is not being done for an improper
purpose and would have no appearance
of impropriety (for example, to obtain
or retain business or cause the official
to take action or inaction in an official
capacity, or thank the official for any
action/inaction).
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NON-U.S. GOVERNMENT OFFICIALS

A non-U.S. government official includes
any elected or appointed official, as well
as any employee in the legislative,
executive, or judicial branches of any
non-U.S.government, from the local
level to the national level.

The term also includes:

« Anyone acting in an official capacity
on behalf of a non-U.S. governmental
entity, even if that person is not a
government employee or an elected
or appointed official.

« Employees and officers of public
international organizations, such as
the United Nations, the Red Cross,
and the World Bank.

« Non-U.S. political parties, officials, or
candidates for office.

« Members of royal families.

Finally, business people who work for
a non-U.S. state-owned or state-
controlled company also constitute
government officials.

In order to reduce the risk of improper
payments or other benefits to non-U.S.
government officials, we are required to
seek written approval from the Regional
Compliance Officer before offering or
providing anything of value to a
non-U.S. government official unless all
of the following conditions are satisfied:

The item is worth equal to or less than
$25 USD (or local currency equivalent).

It is permissible under local laws,
regulations, rules, and ethics policies.

It is done infrequently.

It is not being done for an improper
purpose and would have no appearance
of impropriety.

Please be aware that local country gift
policies may set different limits.
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APPROVAL THRESHOLDS — THIRD PARTIES (NON-GOVERNMENT)

Before offering or accepting anything of value to or from any non-government third party | I |
(e.g., a supplier), make sure it complies with our Global Integrity Policy or your local country Our policies also prohibit gifts, entertainment,
policy. Use the following tool to help you determine when to get approval. Convert the or gratuities OF ANY VALUE to Union officials
values to your local currency. The approval thresholds that follow are summaries. IR cntatives without Legal
Staff approval.
VALUE
WHICH WAY?
NO APPROVAL REQUIRED
$50 OR LESS PROVIDED IT MEETS
THE GENERAL PRINCIPLES. —Adealer gave me a small pad of paper with

his company’s logo on it. Can | keep it?

—Yes.You can generally accept appropriate gifts
that are promotional in nature and that have a
value of $50 or less.

BETWEEN $50 AND $150 WRITTEN PRE-APPROVAL

NAVIGATE OUR POLICIES
Global Integrity Policy

FROM YOUR SUPERVISOR.

%
$150 OR MORE WRITTEN PRE-APPROVAL -
(OR ATOTAL VALUE OF FROM YOUR SUPERVISOR Win With Integrity
$500 OR MORE IN ANY AND THE GLOBAL ETHICS ) o
CALENDAR YEAR) AND COMPLIANCE CENTER. | have arelentless

desire to win and do
it with integrity.
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CONFLICTS OF INTEREST

We're loyal and always act in the best interest of our company and
our customers. We avoid conflicts of interest and never use our
position or company assets for personal gain.

WINNING WITH INTEGRITY / We Do What's Right

AVOIDING CONFLICTS

A conflict of interest arises when your
personal interests interfere with your GM
job or ability to make objective decisions on
behalf of our company. We work to avoid
even the appearance of a conflict.

Although our Code does not list every
situation that can present a conflict,
there are a few instances where conflicts
typically arise:

Personal relationships — Supervising
a friend, family member, or
someone with whom you have

a romantic relationship.

Outside activities — Allowing a second
job or service to another organization
to take away the loyalty, time, energy,
or talent you bring to your position
or present a conflict with your

GM responsibilities.

Financial interests — Investing in a
é company that does business with

or competes with GM.

Business opportunities —Taking

an opportunity you learned about
through your work at GM for yourself
or starting a business that competes
with our company.

Family members — Allowing a
A member of your family to receive
K%L improper personal benefits as a result
of your position with our company.
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The Conflict of Interest Policy contains more information. Employees are

required to complete an electronic conflict of interest questionnaire.

New conflicts, or changes to existing conflicts, must be disclosed within WHICH WAY?
30 days. If you're unsure whether a particular situation creates a conflict,

seek guidance.
— My sister works for a vendor that we'’re

evaluating to provide marketing services.
| work for the team in charge of selecting
the vendor. What should | do?

IS IT A CONFLICT? Ask yourself:

—This situation could create a conflict.
Disclose it to your supervisor immediately,

i+ i i update your conflict of interest electronic
DOES lt lnte rfe re Wlth the questionnaire, and remove yourself from
Work | dO for Gl\/\? the decision-making process.
Am | USing company resources, Even the appearance of a conflict of
I’e|atiOﬂShipS, or my pOSitiOﬂ interest can harm our company
_For perSOnal gain ’ and its reputation.

Could it appear to be a conflict E NAVIGATE OUR POLICIES
of interest to someone else? 4 Conflict of Interest Policy

Does it compete with
GM'’s interests? R

- « ” : Look Ahead
Did you answer “yes”to any of these questions?
| make decisions now

It so, stop, ask for guidance and as may be with the long.term view
required, disclose the potential conflict via the in mind and | anticipate
electronic questionnaire. what lies ahead.
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BUILDING ETHICAL RELATIONSHIPS

When selecting third parties, practice
appropriate due diligence.

WHICH WAY?

Evaluate potential third parties based on —One of our vendors is under investigation for

legitimate business criteria, such as: dishonest accounting practices. Since it doesn’t
’ affect GM directly, it’s not our problem, right?

 Safety
« GM'’s needs —No, that’s not right. We expect everyone
. Cost we work with to operate ethically. The vendor’s

practices could affect their ability to serve our
 Quality needs and subject GM to reputational harm.
You should report the matter right away so
that we can respond appropriately.

- Services offered
« Availability
 Reputation and integrity

Everyone at GM has a responsibility

Treat third parties fairly and with integrity, to stay alert to possible safety issues,

! avoid conflicts of interest,and even the violations of the law, our Code, or our
appearance of impropriety. Just as it’s policies committed by third parties.
important to protect GM information, If you have any concerns about a
it's important we protect our third parties’ third party, specific party, or situation,
confidential information and let them speak up.

know that we expect them to protect ours.

w
Due Diligence Protocol

THIRD PARTIES AND SUPPLIERS oneteam Supplier Code of Conduct

| collaborate cross-

NAVIGATE OUR POLICIES
Global Integrity Policy

As a company, we seek to do business with organizations that will functionally to
meet our high standards and act in ways that positively reflect on aCh'e,\;e enterlfr'se'
our company. We choose our third parties carefully and take wide resuis.
appropriate measures to ensure they meet contractual
requirements and follow the law, our Code, and our policies.
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A COMPETITIVE MARKETPLACE

Many countries have laws prohibiting Compete fairly:
companies from gaining an unfair
advantage in the market. Violations
can have serious consequences for
you and our company.

« Never make agreements that
may create an unfair advantage
in the market, such as those to fix
prices, divide customers, or prevent
competitors from entering

Know and comply with our policies and the market.

all applicable laws and maintain ethical - Don’t discuss competitively sensitive
re!atlonshlps with our competl.tors and topics with competitors, such as price,
third parties. Always use good judgment contract terms, or marketing plans.

and avoid agreements and discussions
about competitive matters. Understand
that U.S. anti-competition laws may apply
to the actions of our subsidiaries around
the world. If you're ever unclear about the

laws and regulations that apply to your
work, seek guidance. « Get Legal Staff and business

approval before benchmarking
with a competitor.

« Understand that even casual
conversations could be considered
anti-competitive, so be mindful
about what you discuss with others,
especially competitors.

If you witness conduct that violates
0‘ fair competition laws, remove yourself
— from the situation and notify Legal

Staff immediately.
Win With Integrity

| have a relentless
desire to win and do
it with integrity.

FAIR COMPETITION AND ANTITRUST

We comply with both the spirit and the letter of competition laws
and are committed to doing business fairly, everywhere we operate.
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RELATIONSHIPS WITH DEALERS,

DISTRIBUTORS, AND RESELLERS

It's against our policies and the laws
of most countries to force dealers,
distributors, or retailers to sell our
products at a particular price. While
we can set a suggested price, each
seller is free to set the sale price with
customers. If you have any questions
about our obligations under the law
or our policies, contact Legal Staff.

GATHERING COMPETITIVE
INFORMATION

We understand that gathering
competitive information is a normal
part of doing business. However, we
each have a responsibility to gather
this information responsibly and in
accordance with our policies.

Obtain information ethically:

Use publicly available sources
whenever possible.

Don’t ask for sensitive or confidential
business information directly from
a competitor.

While it may be okay to ask
customers and third parties about
competitors, be sure to do so with
integrity and never use our
business relationships to obtain
information improperly.

Never ask current or former
employees of competitors to share
confidential business information.

WINNING WITH INTEGRITY / We Do What's Right

WHICH WAY?

—We just hired someone who used to work for
one of our competitors. Is it okay if | ask him about
some of the secret new products his company was
developing before he left?

—No. It’s never appropriate to ask former
employees of competitors to disclose confidential
business information. We have a responsibility to
gather competitive information ethically.

NAVIGATE OUR POLICIES
Competition Law Policy

L
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INTERNATIONAL
TRADE

We're proud to do business in many
countries around the world. As a
global company, we are subject to
a number of trade compliance laws.
We honor our obligations under
these laws and trade with integrity.

EXPORT CONTROLS AND
ECONOMIC SANCTIONS

Export controls and economic sanctions
regulate where and with whom we can
do business. These laws vary widely
around the world. The laws of more than
one country may govern a particular
transaction. Failure to comply with these
laws can seriously impact our business
and reputation, lead to significant fines,
and can even result in the loss of our
export privileges.

When conducting business internationally:

« Comply with our policies and
applicable law.

« Verify that the transactions do not
involve restricted or sanctioned
individuals, entities, regions, or countries.

« Know that in certain countries
where GM does business, economic
sanctions,embargoes, and other
applicable laws may differ from
those in the U.S. Contact Legal Staff
for guidance.

« Review the export classifications
of any hardware, software,
technology, or services,and ensure
any required export licenses or
other authorizations are in place
before proceeding.

« Document transactions completely
and accurately.

If you have questions about the laws that
apply to your work or your responsibilities
or if you suspect a violation of export
controls or other trade compliance laws
has occurred or is about to occur, contact
your Export Compliance Officer, the

GM Office of Export Compliance,

Legal Staff, or the GM Awareline.

NAVIGATE OUR POLICIES
Export Compliance Policy
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An export occurs when

items are moved across

international borders

and not only includes

physical shipments of

goods to other countries, but could
also include transfers of software,
data, and technological know-how via
email, telephone, fax, or shared drives.
Some countries consider sharing
technical information with a foreign
national to be an export, even if the
information never physically leaves
the country.

WHICH WAY?

—An existing GM dealer wants to buy several
hundred vehicles that they will then re-sell to
a customer in another country. This seems like
a great business opportunity, but | think the
end customer is in a country subject to broad
economic sanctions. What should | do?

—In many cases, GM cannot sell to someone if
we know or have reason to know the goods are
intended for a sanctioned country. Please contact
your Export Compliance Officer, the GM Office of
Export Compliance, or Legal Staff if you believe a
customer or potential customer intends to send
GM goods or services to a sanctioned country.

If you are outside of the United States, please
contact local Legal Staff for guidance as local
laws may differ from those in the U.S.

< >
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ANTI-MONEY
LAUNDERING

We stay alert for signs of potential

money laundering and other crimes.

PREVENTING FINANCIAL CRIMES

Money laundering is a process criminals,
terrorists, and others use to move funds
gained from illegal activity through legiti-
mate businesses to make the funds appear
legitimate. Use good judgment and pay
close attention when working with cus-
tomers and third parties, especially if the
transaction involves cash payments. Always
know who'’s behind every transaction and
only conduct business with reputable third
parties engaged in legitimate business
activities. Take action to prevent the use

of our activities for these purposes by
reporting suspicious activity to Legal Staff.

INSIDER
TRADING

Under U.S. securities and other
trading laws, we may not trade
based on inside information
about a company or share that
information with anyone else.

TRADING ETHICALLY

Through your work, you may have access
to material, nonpublic information

about GM or a customer, competitor, or
third party. This information is considered
“inside” information. Trading company,
competitor, or third party securities while
in possession of inside information is
considered “insider trading” and is illegal.

Inside information can include
information about:

« Financial earnings or losses

- Potential significant business deals
 Budgets

« Changes in executive leadership

« Significant transactions

« New products or projects

If you have access to inside information,
never trade on it or share it with others
until after it’s been released to the public.
Passing inside information along to anyone
who may use it in a decision to invest,
including family, friends, or third parties

is also a form of insider trading known as
“tipping.” Exercise caution and avoid even
the appearance of anything improper. If you
have any questions regarding what is inside
information, contact Legal Staff.

WHICH WAY?

—GM is working secretly to buy a start-up
company with new technology. | am working on
the confidential project and before any details
have been made public, | told my sister that she
should purchase stock in the company.

Have | done anything wrong?

—Yes. Even though you told your sister the
information was confidential, you may have
engaged in “tipping” by sharing the material
inside information with her.
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Material inside information may be
used only after it has been released
to the public through a press release,
government filing, or other

official communication.

NAVIGATE OUR POLICIES
Insider Trading Policy

SEC Rule 10b5-1 Trading
Plan Policy

"

Look Ahead

| make decisions now
with the long-term view
in mind and | anticipate
what lies ahead.
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INTERACTING WITH INTEGRITY

We’re committed to building open,
honest, and transparent relationships WHICH WAY?

with all of our third parties, including

govgrnment agenCIe.S. We follow all —| received notice that a government official
applicable laws and interact honestly will be visiting our office as part of an emissions
and fairly with government representatives. investigation. The notice included a list of items

that we need to prepare before the official’s visit
and a list of employees who will be interviewed.

When working with governments: When | told my supervisor about the notice,
« Understand the rules that apply to she asked me to destroy or “lose” some of the
your work. documents we were asked to provide. What
) should I do?
 Follow the rules governing the
Procu.rement process and G.M’S — Refuse your supervisor’s request, forward the
ongoing compliance commitments. notice to Legal Staff, and ask for their assistance

in preparing for the government official’s visit.
Also, make Legal Staff aware of your supervisor’s
inappropriate request. You may also use the

« Do not offer or give anything of value Awareline to report your supervisor’s request to

to a government official unless it is destroy the documents.
in compliance with applicable laws
and our Code and you have obtained
written pre-approval as may be
required by the Integrity Policy.

« Submit complete, timely, and
accurate information.

NAVIGATE OUR POLICIES
Global Integrity Policy

With government investigations
and audits:

 Forward all requests to
Legal Staff immediately.

« Cooperate fully.
« Know that we prohibit retaliation

WORKING WITH THE GOVERNMENT e o ror ey

« Provide truthful,complete, and

Very often, the laws that apply when working with the government may be Accurate information.

stricter than those that apply when working with private companies. As with
everyone we do business with, we work to be a responsible partner to the
government and adhere to the highest ethical standards.
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POLITICAL PARTICIPATION

Though we respect your involvement in
political activities, make sure they remain WHICH WAY?

separate from your work at GM. Know that

we n(?ver.relmburse anygne for political —Can luse our printers to print promotional
contributions or expenditures. materials for a political candidate | support —if |
use it after hours?
Always:
« Engage in political activities on —No. You must not use GM resources to support

your personal political activities —even if you plan

your own time.
to use them after hours.

« Use your own resources to
further political causes,
candidates, or campaigns.

 Avoid speaking on behalf of

our company without approval. NAVIGATE OUR POLICIES

Corporate Political
Contributions —U.S. Only

 Follow applicable laws
and regulations.

Lobbying Policy — U.S.Only

Obtain approval from Public Policy before
participating in any lobbying activity on
behalf of GM.

POLITICAL ACTIVITIES AND LOBBYING

Being involved in the political process is an important part of being
a good citizen. We respect the rights of all of our employees to
engage in the political process and encourage political participation.
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GIVING BACK

As a company, we support a variety of
charitable causes in accordance with our
corporate giving policies and priorities
through GM philanthropy. We invest in

WHICH WAY?

—lam involved in a personal charitable

social programs to advance education activity in my community. May | obtain a

in Science, Technology, Engineering, and list of GM suppliers that | work with and

Math (STEM) subjects, fuel safer practices use my GM letterhead to solicit them to

in and around vehicles, and Strengthen contribute to my personal charitable activity?

neighborhoods and empower residents.

Our employees volunteer in numerous —No, soliciting GM suppliers for personal

projects to support our local communities. charitable activities may create the
appearance of impropriety or a conflict of

If you choose to volunteer in charitable interest. Relationships with suppliers and

activities outside of work, avoid conflicts the procurement process should be based

solely on legitimate business concerns.

of interest and never use company time
or resources unless you have permission
to do so.

NAVIGATE OUR POLICIES

Employee Solicitation
Fundraising Activities Policy

COMMUNITY INVOLVEMENT
AND CORPORATE CITIZENSHIP

w

One Team

We are committed to making a difference in the communities
where we live and work. We support initiatives that strengthen

communities and encourage our employees to get involved.
| collaborate cross-
functionally to
achieve enterprise-
wide results.
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WE PROTECT
OUR COMPANY

We pay attention to the details and make integrity the center of everything
we do.That’s part of how we make the customer our compass.




ACCURATE RECORDKEEPING
AND FINANCIAL REPORTING

We maintain books and records that accurately reflect our business
and financial situation. All of us have a responsibility to record
transactions honestly and handle our records with care.

ACCURATE RECORDKEEPING

We protect the integrity of our records.
Our company may face serious penalties

or consequences if we don’t keep accurate
records of financial transactions and
company information. If you're responsible
for preparing public financial disclosures,
make sure that the information we report
is clear,complete, and timely. Watch for and
report signs of potential fraud, bribery, or
money laundering activity.

RECORDS MANAGEMENT

We manage our records properly and retain
the records we need to support our tax,
financial, and legal obligations. Always
follow our records retention policies and
securely dispose of records that are no
longer needed. Remember to never

dispose of any information that may

be relevant to an investigation or subject

to a litigation hold.

-} NAVIGATE OUR POLICIES

2k L
Information LifeCycle
Management (ILM) Policy

FCPA Accounting Standards
Litigation Holds Policy

WINNING WITH INTEGRITY / We Protect Our Company
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PRESERVING OUR ASSETS USING TECHNOLOGY RESPONSIBLY

Our assets include physical assets,technology, =~ Use technology in accordance with our

and GM information. We always use our policies. While we allow reasonable personal

resources efficiently, responsibly,and in use of our technology resources, use good

accordance with our policies. judgment. Keep in mind that anything you
create, store, download, send, or receive

Safeguard our assets: using our systems is company property

and can be reviewed by us at any time,

 Keep valuable assets, such as laptops as permitted by applicable law.

and mobile devices, physically and

electronically secure. .
y When using our technology:

« Use company vehicles only as
authorized by your supervisor and
ensure all policies are followed.

« Never access, store, or transmit
anything that’s intimidating,

. . obscene, or discriminatory.
« Let your supervisor know if any of our

assets are damaged or in need of repair. » Use strong passwords and keep

passwords safe.

« Lock your workstation when
stepping away.

« Install security software and updates

4'.') as directed by GM and do not
A A A4 interfere with automatic updates.

It’s On Me

| take accountability for
safety and my own actions,
behaviors and results.

USE OF COMPANY ASSETS

Our assets are the tools and information we use in our work each day.
We use our assets for legitimate business purposes and we handle
them with care and protect them from loss, theft, fraud, and misuse.
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PROTECTING GM SECRET AND GM
CONFIDENTIAL INFORMATION

All GM information, unless approved for
public distribution, is by default considered
confidential and must be protected. We

all have a responsibility to safequard

GM information and the confidential
information of our employees, customers,
and third parties. Trade secrets and certain
business information, whose disclosure or
loss would result in a substantial negative
impact to our company, employees, third
parties, and customers require additional
protections such as encrypting

the information.

GM secret information can include:

« Future product information -
strategies, ideas or company
processes, vehicle designs,
financial information,
business communications,
or pricing information.

« Sensitive personal information -
bank account information, birthdates,
or government identifiers.

Keep all of our GM information safe:

Only access the information you need
to do your job.

Avoid discussing GM information in
public places where others can hear.

Share GM information only with
authorized third parties who have a
legitimate business reason to know
the information and have included
our security terms in their agreement
or contract.

Immediately report suspected theft or
abuse of confidential, proprietary, or
trade secret information.

Protect our network from viruses and
downtime by only installing approved
software and installing security
software and updates as directed

by GM.

Your responsibility to protect GM
information does not end when you
leave GM. Even if you decide to leave our
company, you still have an obligation to
protect our information.

WHICH WAY?

— | received an internal email with confidential
business information. | know | can’t share it
with anyone outside of our company who isn’t
authorized to see it, but can | share it with
a coworker?

—You should only share confidential business
information with employees who are authorized
to see it and have a need to know the information
as part of their job duties.

WINNING WITH INTEGRITY / We Protect Our Company

NAVIGATE OUR POLICIES

Acceptable Use Guide to
Protecting GM Information
and Resources

User Information
Security Policy

Global Privacy Policy

Information LifeCycle
Management (ILM) Policy

Information Security Policy

Litigation Holds Policy




Contents

Resources

INTELLECTUAL PROPERTY

GM’s Intellectual Property (IP) assets contribute to our ability
to effectively conduct our business and to grow and achieve
our business objectives. These assets include the ideas,
inventions, know-how, designs, software, business information,
financial data, trademarks, copyrights, patents, apps, and all
other proprietary information made for GM or made by GM
employees. We respect our IP and the IP of others.

PROTECTING
INTELLECTUAL PROPERTY

All of us have a responsibility to identify,
protect, and defend our IP and promptly
identify and report any conflicts including
unauthorized disclosure and violations of
infringements by any third party of GM’s

IP. We respect the intellectual property of
others and will not knowingly violate the
valid IP rights of third parties. We expect the
same consideration from our competitors
and customers. Know that anything you
create within the scope of your employment
with GM may be considered company
intellectual property.

Innovate Now

| see things not as
they are but as they
could be.

WINNING WITH INTEGRITY / We Protect Our Company

WHICH WAY?

— 1 found a picture from another company that |
think would look great in our marketing materials.
Since it’s available online, | don’t need permission
to use it, right?

—No, that’s not right. Using the photo without
permission could infringe on the company’s IP
rights. You should always get permission before
using the IP of another person or company.

NAVIGATE OUR POLICIES

Intellectual Property:
Trademarks, Patents, and
Technical Information
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SPEAKING ON BEHALF
OF OUR COMPANY

Everything we communicate about our company can have an impact on
our reputation, coworkers, and brand. We make sure the information we
communicate is reliable, consistent, and accurate, which is why only
certain people are authorized to speak on our company’s behalf.

COMMUNICATE RESPONSIBLY

It's easy for communications about our
company to be misunderstood. That’s

why it’s important that you refrain from
speaking on our company’s behalf unless
you’re authorized to do so. If you ever are
contacted by the media about our company,
refer them to GM Communications.The
same applies to requests to participate

in speaking engagements or to publish
articles on behalf of our company.If you are
authorized to speak or present technical
information on the company’s behalf,
please follow our Technical Presentation/
Publication Approval Process Policy.

By following our policies, we avoid sending
confusing messages or sharing inaccurate
information about our company.

We comply with laws that ensure the

rights of employees to speak publicly about
matters of public concern and engage in
concerted activities related to the terms and
conditions of employment. Nothing in our
Code or our policies is intended or should

be construed to interfere with or limit your
legal rights.

SOCIAL MEDIA

Social media offers a great way to build
relationships and exchange ideas. While

we respect your right to use social media,
use it in a way that’s consistent with our
values and policies. Follow the law and be
aware that you are responsible for what you
publish, so use good judgment. Understand
that we never tolerate the use of social
media to intimidate, harass, or discriminate
against fellow employees.

WINNING WITH INTEGRITY / We Protect Our Company

Honesty is important. Be transparent and
disclose your relationship to GM. If you have
any questions about your responsibilities
relating to the use of social media please
contact socialmedia@gm.com.

WHICH WAY?

—lwas reading an article online that contained
inaccurate information about one of our products.
Can | respond in the comment section to correct
this misinformation?

—No.While your intentions are good, only
authorized individuals may speak for our company.
Instead, notify your supervisor or a member of the
GM Communications team about the article so
that appropriate steps can be taken to respond.

Be careful about what you publish.
If you would not communicate it
at work, then don’t share it online.

NAVIGATE OUR POLICIES
Social Media Policy

Technical Presentation/
Publication Approval
Process Policy


mailto:socialmedia%40gm.com?subject=
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NOT AN EMPLOYMENT CONTRACT

The Code does not alter the terms or
conditions of your employment with GM. It
does not constitute an employment contract
or an assurance of continued employment.

NO RIGHTS CREATED

This Code is a statement of the fundamental
principles that govern the conduct of the
company’s business. It is not intended to and
does not create any obligations to or rights
in any employee, client, supplier, competitor,
shareholder, or any other person or entity.

WINNING WITH INTEGRITY / We Protect Our Company
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Thank you for taking the time to read our Code of Conduct, Winning with Integrity,
and for committing to help preserve our reputation and honor our values.
In your work, you may face difficult decisions. When that happens, use the resources -
provided in our Code and our policies to guide you in making the right choice.
Also, if you ever suspect behavior that fails to meet our standards, report it. ; ; .

We will not tolerate retaliation. . : SR e

Our actions shape our company and its future. Take our Code to heart and embody
our commitment to safety and winning with integrity.

<46 | >
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HELPFUL RESOURCES

Resource: For help with: Contact:

Global Ethics and Compliance Center Concerns or questions about suspected violations of the Code, law, or our policies. https://gmweb.gm.com/legal/Legal/Pages/GECC.aspx

Global Safety and Industrial Hygiene Concerns or questions about workplace safety. https://gmweb.gm.com/manufacturing/mfg_ghs/Pages/Default.aspx
GM Communications Concerns or questions about media requests and communications issues. http://communicator.gm.com/comm/global/comm_site/index.html
GM Office of Export Compliance Concerns or questions about trade compliance matters. https://gmweb.gm.com/legal/Legal/Pages/OEC.aspx

Legal Staff Concerns or questions about suspected violations of the Code, law, or our policies. https://gmweb.gm.com/legal/Legal/Pages/HomePage.aspx

Public Policy Concerns or questions about government affairs. https://gmweb.gm.com/PUBLICPOLICY/GPPGR/Pages/Home.aspx
Human Resources Concerns or questions about HR issues. Contact your local HR Business Partner

Other resources: For help with: Contact:

Awareline Concerns about suspected violations of the Code, law, or our policies. https://gmweb.gm.com/HR/Security/Pages/Awareline.aspx

Employee Safety Concern Process Concerns about workplace safety. https://gmweb.gm.com/sites/employeesafetyconcern/SitePages/Home.aspx
Global Security Concerns or questions about security operations, investigations, or our policies. https://gmweb.gm.com/hr/security/Pages/Home.aspx

Concerns about safety issues or suggestions about how we can

Speak Up for Safety improve safety.

http://www.speakupforsafety.gm.com

GM Audit Services Concerns about suspected violations of the Code, law, or our policies. https://gmweb.gm.com/finance/Audit/Pages/Home.aspx



http://www.speakupforsafety.gm.com
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